Situation - A recent USA Today article Promotion - Blood banks around the
pointed out that an aging donor population country have successfully used music

has blood banks nationwide trying new download cards and cell phone entertain-
ways to lure your donors. Some states ment cards to attract and encourage young
(including Washington, Kansas, and donors. A recent Piper Jaffray’s survey of
Georgia) have dropped the minimum high school students noted that 82% of
donation age to 16. Others are using students currently download music.
networking sites, recruiting at rock Rewarding students and young adults with
concerts, and raffling off iPod™. a product they currently purchase is a

strong incentive.
How the Promotion Works

Step 1- Music download cards are
handed out at the time of donation.

* Promote the free music downloads on
banners and posters placed around the
mobile blood collection event.

* 4-color process card will reinforce the
blood centers image and recall.
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Find out if you‘ve won!

Enter your information below and your
prize information will be emailed to you.

Step 3 (Optional) — Collect donor’s

contact information for future campaigns. ” e
* Data collection is quick, easy to com- e
plete, and in expensive to set up and —
administer.

* Data collection can be made optional or

mandatory in order for cardholder to
download their FREE music.

Heorne schdress. (o PO biow nsmbars phase )

City, State, 2IF

Darte of bisth or Bed Cross donor i

Submit

Do Good.,
Feel Good.
Give Blood.

Sten 4 - Donors select from over 2.5
million songs to download to their iPods
or MP3 players.

* Add excitement by varying the number
Ny, of downloads on the cards or by giving

280 1 hof away an iPod.
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